WEEKEND BHRAMAN

Tour Planner - Digital Growth Case Study
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THE CHALLENGE ~ OUR APPROACH

Weekend Bhraman Tour Planner was struggling to attract quality leads for their Char Meta Ads Account Review

Dham Yatra package. Their Meta Ads were underperforming, Google Business Profile , , , _ _ .
Deep audit of ad sets, targeting, creatives, and conversion funnels to identify

remained unverified, and the business was limited to just one package offering. performance leaks and quality issues.

/N Poor lead guality from Meta Ads
Ad Set & Creative Optimisation

X  GBP profile unverified ) . .
Revamped audience targeting, refreshed creatives for Char Dham Yatra, and

restructured ad sets to attract genuine travellers.

™
‘=|  Only 1 package — limited reach

V=

GBP Verification Resolution

Identified and resolved the Google Business Profile verification blockers — establishing

trust and local search visibility.

Meta Ads - Google Business Profile - Lead Generation - Travel & Tourism
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BEFORE

Your business is not visible to customers

A\ Your access has been suspended because this profile doesn't follow the guidelines.

£,

Edit your business info and learn how to regain access. Learn more.

Yraur hiicinace nn (Gannla Profile strenath

Your business is not visible to customers

/A Your access has been suspended because this profile doesn't follow the
guidelines. Edit your business info and learn how to regain
access. Learn more
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Weekend Bhraman Tour Planner
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WEEKEND BHRAMAN

-, -' ?  Results & Deliverables
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X25-30

Cost Per Lead

High-quality leads achieved

META ADS

Reactivated & Optimised

e Full account audit completed
e Ad sets & creatives overhauled

e Leads at X25-30 per conversion

7+

Active Packages

Scaled from just 1 package

GOOGLE BUSINESS PROFILE

Verified & Live

e Verification blockers identified
e GBP profile successfully verified

e Local search visibility restored

Weekend Bhraman - Char Dham Yatra - Meta Ads - Google Business Profile - Travel Growth

GBP Profile

Google Business Profile live

PACKAGE EXPANSION

From 1 to 7+ Packages

e Char Dham Yatra as anchor package
e Expanded portfolio across destinations

¢ Diversified revenue streams
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